
Peppard Building Supplies 
is pledging to reduce its 
delivery timescales on all of 
its product lines.

The move follows a survey of 
Peppard Building Supplies’ 
customers, which gave the 
company a high rating for 
delivering in full and on time.

Sales and marketing director of
Peppard Building Supplies Ru Butler
said: “As a business we have moved
from initially taking three days from
order to delivery, to next day in many
cases. At the same time we have
increased the amount of stock we 
hold and the number of vehicles 
available to make deliveries.

“Even though we have received 
a high rating in the customer survey,
we know that property developers,
builders, home improvers and 
landscapers rely on deliveries being
made quickly and correctly. Therefore,
this year we will continue to improve
this timescale including reviewing the 
vehicles available and products held 
in stock. We are also considering 
a system of delivering by priority 
for those who order first.”

Peppard Building Supplies has
invested heavily in stock and
vehicles to ensure its customers
get the products they need
when they need them. 

It currently has five vehicles, 
three of which have hiabs for heavy
lifting. The independent builder’s
merchant currently has also 
developed strong relationships 
with its suppliers to help ensure 
timely deliveries.

Founded in the 1960s, Peppard Building
Supplies attributes its longevity and
success as an independent builder’s
merchant to its staff and the many
hundreds of customers who have
supported the business.

Ru added: “We are planning to 
invest more in our fleet and we are 
also in the process of reviewing 
the organisation of our yard staff 
and mix of stock.

“These investments and improvements
will result in an even faster turnaround
of orders, to support builders, property
developers and landscapers in and
around the Reading area.”

Facebook followers could win 
£100-worth of building supplies
every other month by ‘liking’ 
posts on the Peppard Building
Supplies page.

The move comes as Reading’s 
premier independent building 
supplies merchant launches into 
social media in response to 
customer demand.

Peppard Building Supplies is now 
on Twitter, Facebook and Google+. 
The move follows a survey that 
showed that customers would like
more communication from Peppard.

The channels will be used not only 
to let customers know about latest
products and developments at the
building supplies merchant, but
followers will also have access to 
exclusive discounts and special 
offers, like the new Facebook draw.

Sales and marketing director of
Peppard Building Supplies Ru Butler
said: “We are still analysing the 
feedback we received from the survey
— which I have to say was very 
positive — but wanted to respond
immediately to the suggestion that 
we could communicate better.

Build.

“I’m really excited about the opportunities
that social media will bring to Peppard
Building Supplies and the way we 
communicate with our customers. There
will be a variety of special offers and prize
draws — like the Facebook one we are
launching with — for our social media
followers. I hope all of our customers will
take the time to connect with us online.”

To be the first to hear of new products
and services, as well as access exclusive
discounts, customers need to ‘like’ the
Peppard Building Supplies Facebook
page, follow them on Twitter or add
them to their Google+ circles.

The opportunity to win £100-worth of
building supplies is open to those who
‘like’ posts on the Peppard Building
Supplies page. One name will be drawn
every other month until further notice.

Winners will be notified through their
Facebook page.

Here’s how to find Peppard Building
Supplies social media channels:

Firstly, I want to say a personal thank
you to all of our customers who took
the time to complete our recent
customer survey. The survey was a vital
part of our commitment to improving
the service we provide to you and all 
of our customers.

The response was overwhelming and
many of you took the opportunity to add
some general comments at the end. All
of your comments are being discussed
and action plans are being put in place.

One important part of the 
feedback was a clear need for more
communication from us, and we’re
making changes to make sure that
happens. Every other month, we will
send out a newsletter like this one 
with the latest news and offers. 

For those who use social media, you
will find us on Twitter, Facebook and
Google+, we have also set up a blog at:
http://peppardbuildingsupplies.
wordpress.com

There are more changes afoot at
Peppard Building Supplies, which we
will reveal in coming months.

In the meantime, I wanted to express
my personal gratitude to you all for

helping us ensure our business serves
you and your business better! 

Ru Butler
Sales and Marketing Director, 
Peppard Building Supplies

Welcome to Peppard Building 
Supplies new newsletter!

Deliveries put Peppard 
ahead of the pack

Peppard goes social as it launches
new Facebook competition 
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Products and services to reduce construction costs. 
Peppard Building Supplies, Bishopsland Farm, Dunsden, Reading, RG4 8XA.    T 0118 972 2028    F 0118 972 4559    E info@peppardgroup.co.uk

18mm x 2400mm x1200 mm standard 
MDF sheet — just £11.99 plus VAT

20kg Hanson post fix — just £2.99 plus VAT

5 litres of Crown retail brilliant white 
matt emulsion — just £9.99 plus VAT

Special offers:
All offers available from 20th July to 31st August 2012 
Call us on 0118 972 2028

www.facebook.com/
peppardbuildingsupplies

www.twitter.com/peppards 

www.gplus.to/peppards


